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Manuale per costruire, governare e valutare le reti
d'impresa
FrancoAngeli 1490.31

Le case per ferie: valori, funzioni e processi per un
servizio diﬀerenziato e di qualità. I risultati di una
indagine empirica
Firenze University Press

Industry Recipes
An Enquiry Into the Nature and Sources of Managerial
Judgement
Wiley-Blackwell

An Introduction to Structural Analysis
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The Network Approach to Social Research
Elsevier An Introduction to Structural Analysis: The Network Approach to Social Research discusses the fundamental
concept of structural analysis. The book is comprised of ﬁve chapters that tackle the key concepts, central intellectual
themes, and principal methodological techniques of structural analysis. Chapter 1 reviews structural analysis, while
Chapter 2 discusses the structure of interpersonal communication. Chapter 3 deals with economic structure and elite
integration. The book also covers structural models of large-scale processes. The future of structural analysis is also
discussed. The text will be useful to scientists, such as sociologists, psychologists, and anthropologists who wish to
utilize structural analysis in a research study.

Customer-Based View
EGEA spa The imperative of sustainable growth has clearly emphasized the importance of customer centricity and
marketing skills, on which depends the ability to grasp the signs of market change, to internalize the customer in
business processes, and to deliver a dynamic, attractive and distinctive value proposition. This ability is the
precondition for the economic and competitive success of every company in the long run. From this perspective, the
book deepens the role of marketing in the creation of company value. Upon illustrating the fundamental strategies to
improve marketing performance, we examine the links among customer value, customer satisfaction and customer
relations, delving into measurement techniques and management implications.

Networks as Connected Contracts
Edited with an Introduction by Hugh Collins
Bloomsbury Publishing Business networks consist of several independent businesses that enter into interrelated
contracts, conferring on the parties many of the beneﬁts of co-ordination achieved through vertical integration in a
single ﬁrm, without creating a single integrated business such as a corporation or partnership. Retail franchises are
one such example of a network, but the most common instance is a credit card transaction between a customer,
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retailer, and the issuer of the card. How should the law analyse this hybrid economic phenomenon? It is neither exactly
a market relationship - because that overlooks the co-ordination, relational qualities and interdependence of the
contracts - nor is it a type of business association or company, since it lacks a centralised co-ordinating authority that
receives the residual proﬁts. This book is a translation of Gunther Teubner's classic work on networks, setting out his
novel legal concept of 'connected contracts'. In it he explains how this concept addresses the problems posed by
networks, such as the question whether the network as a whole can be held legally responsible for damage that it
causes to third parties such as customers. A substantial introduction by Hugh Collins explains the analysis of networks
in the context of German law and the systems theory from which Teubner approaches the topic. The introduction also
explores how far the concept of connected contracts might assist in the common law world, including the UK and the
USA, to address the same problems that arise in cases involving networks. As well as making a contribution to
comparative law and legal theory, the book will be of interest to scholars interested in contract law, commercial law
and the law of business associations.

The Investment, Financing, and Valuation of the
Corporation
Martino Fine Books 2013 Reprint of 1962 Edition. Full facsimile of the original edition, not reproduced with Optical
Recognition Software. "The Dividend Discount Model" is also known as the "Gordon model" named after professor
Myron J. Gordon who popularized the model. Professor Gordon fathered this concept in this 1962 economic treatise.
Although no investment model works for all stocks all of the time, the dividend discount model has proven to be a
reliable way of selecting stocks that on average will perform relatively well on a long-term basis. It should be among
the tools that investors use to select at least some of the stocks in their portfolio.

Principles of Marketing
An introduction to marketing concepts, strategies and practices with a balance of depth of coverage and ease of
learning. Principles of Marketing keeps pace with a rapidly changing ﬁeld, focussing on the ways brands create and
capture consumer value. Practical content and linkage are at the heart of this edition. Real local and international
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examples bring ideas to life and new feature 'linking the concepts' helps students test and consolidate understanding
as they go. The latest edition enhances understanding with a unique learning design including revised, integrative
concept maps at the start of each chapter, end-of-chapter features summarising ideas and themes, a mix of mini and
major case studies to illuminate concepts, and critical thinking exercises for applying skills.

Corporate Turnaround
Penguin UK When ﬁrms are on the brink of failure, only turnaround management can restore performance and
proﬁtability. The key is to provide stability and create cash (and a breathing space) for building long-term success.
This fully revised edition provides practical advice on restoring conﬁdence through eﬀective leadership and planning.
It highlights the importance of communication with stakeholders, staﬀ, customers and suppliers, and how best to
structure the capital base of an organization in order to fund recovery and future growth. Essential reading for chief
executives, consultants and merchant bankers (as well as investors tracking the progress of ailing businesses), this
book oﬀers a deﬁnitive set of tools and techniques.

Standards and Audits for Ethics Management Systems
The European Perspective
Springer Science & Business Media Today’s management is faced with the new task of implementing and dealing with
standardised ethics management systems and values programs. It is a widely accepted fact that these have to be
designed individually and ﬁrm speciﬁc, if they are to be a success. On the one hand, these systems are a business card
for the companies. On the other hand the companies have to meet the growing public demand for evaluating the
seriosity of these systems. The articles collected in this volume investigate the contents and processes of good
corporate practice. Their main focus is on the question of integrating the moral values and ethical demands into
economic and corporate decisions by ethics standards in a way that is credible and understandable for society. The
volume presented here is the ﬁrst of its kind, due to the fact that it contains a collection of all relevant European
ethics standards which are a part of a modern Good Corporate Governance. The reader is provided with an overview of
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the state of the European discussion.

Eﬀective Public Relations
Pearson Education India

The Handbook of Strategic Public Relations and
Integrated Communications
McGraw Hill Professional As the media grows more ruthless, the role of public relations has become increasingly complex
and critical. Savvy businesspeople know that how a company conveys and maintains its image has never been more
importantor more challenging. The Handbook of Strategic Public Relations & Integrated Communications is the
deﬁnitive guide for communications professionals. Featuring the expertise of the world's foremost public relations and
marketing authorities, it is the ﬁrst book of its kind to combine the art and science of marketing, public relations and
communications in one single resource. An indispensable reference guide to the best practices in every industry, this
handbook features more than 40 information-packed chapters authored by the best minds in the business and covers
cutting-edge tips, topics and techniques such as: Crisis management Marketing public relations Client-agency
relationships Environmental public relations High-tech PR And more!

Corporate Event Project Management
John Wiley & Sons Applies generally accepted project management tools to corporateevent planning. Oﬀers unique,
focused coverage dedicated completely tocorporate events. Includes case studies from North and South America,
Europe, andthe Asian-Paciﬁc area. Features an accompanying Web site with value-added tools,forms, and checklists.
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Power at Play
The Relationships between Play, Work and Governance
Springer More and more adults participate as employees in games at work and in public and voluntary organizations.
Power at play covers the intricate linkages between pedagogy, play and power. It shows how power today suspends
itself through play and analyzes organized play as a symptom of more radical changes of the exercise of power in work
and society.

Collaborative Networked Organizations
A Research Agenda for Emerging Business Models
Springer Science & Business Media The emerging paradigm of collaborative networked organizations (CNOs), or simply
collaborative networks, represents a dynamic and multidisciplinary research and development area for which a number
of research results are available from many international and national projects. A large number of practical application
experiments and pilot cases also provide evidence on what works and what still remains as a challenge for CNOs. The
fast evolution of information and communication technologies and in particular the so-called Internet technologies,
also represents an important motivator for the emergence of new forms of collaboration. There is, however, an urgent
need to start more consolidated and holistic research strategies to support proper developments in this area. This
book includes a comprehensive set of recommendations from the multi-disciplines involved in CNOs, towards the
establishment of a research agenda for emerging collaborative networks. These recommendations are the result of a
30-month initiative, the THINKcreative project, involving more than 250 experts and visionaries from academia,
research, and industry. Collaborative Networked Organizations provides valuable elements for research strategy
planners, decision-makers at research funding organizations, group leaders in research institutions, and heads of
research departments in companies interested in research and innovative development activities in the area of ebusiness and collaborative networks. Furthermore, the book can also provide valuable direction to PhD advisors and

7

8

PhD students to focus their research themes.

The Bled manifesto on public relations
Berkonomics
Lulu.com 101 bite-sized lessions in building a business from ignition to liquidity event (start-up to sale) by Dave Berkus,
an internationally recognized business expert, author and keynote speaker. Graduate with your degree in
BERKONOMICS, and use these insights to drive your growth and business success. Use separate workbook to create
your own personalized guide for corporate growth. www.berkonomics.com, www.berkus.com.

Reshaping Accounting and Management Control
Systems
New Opportunities from Business Information Systems
Springer This book examines the relationship between digital innovations on the one hand, and accounting and
management information systems on the other. In particular it addresses topics including cloud computing, data
mining, XBRL, and digital platforms. It presents an analysis of how new technologies can reshape accounting and
management information systems, enhancing their information potentialities and their ability to support decisionmaking processes, as well as several studies that reveal how managerial information needs can aﬀect and reshape the
adoption of digital technologies. Focusing on the four major aspects data management, information system
architecture, external and internal reporting, the book oﬀers a valuable resource for CIOs, CFOs and more generally for
business managers, as well as for researchers and scholars. It is mainly based on a selection of the best papers original double blind reviewed contributions - presented at the 2015 Annual Conference of the Italian Chapter of the
Association for Information Systems (AIS).
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Essentials of Marketing Communications
Pearson Education Essentials of Marketing Communications 3rd edition gives students a concise overview of the
strategic and tactical decision-making processes involved in marketing communications. It also links the current
theories of marketing communications to consumer behaviour issues as well as explaining how marketing
communications works in the real world. The text is ideal for those studying marketing communications for the ﬁrst
time.

Fundamentals of Corporate Communications
Routledge The Fundamentals of Corporate Communications gives professionals and students in marketing a
comprehensive and incisive overview of what modern corporate communications is, and what it can achieve. The
author has drawn on extensive business experience in the area and wide ranging research in major corporations to
produce an authoritative account of best practice - backed by numerous cases and examples. The book demonstrates
how corporate communications aﬀects today's marketing mix and explains how it can support wider marketing
objectives. The key elements are covered in depth: * Who are the key audiences in the present business climate * The
role of Corporate Image and Identity in the communications process * How communications informs and aﬀects
corporate strategy development * What are the tools of modern communications- from lobbying to brand building *
Using communications in a crisis * Who should be communicator and why The book is both highly practical, it is
grounded in real business issues, and rigorous in covering the concepts accessibly. It will be an essential text and
reference for practitioners and students of marketing.

Modernising Government The Way Forward
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The Way Forward
OECD Publishing This book takes stock of the past two decades of public sector modernisation in OECD countries. It
assesses failures and successes and identiﬁes challenges ahead. It includes comparable data and tables comparing
systems across countries.

Organizing America
Wealth, Power, and the Origins of Corporate Capitalism
Princeton University Press American society today is shaped not nearly as much by vast open spaces as it is by vast,
bureaucratic organizations. Over half the working population toils away at enterprises with 500 or more employees--up
from zero percent in 1800. Is this institutional immensity the logical outcome of technological forces in an all-eﬃcient
market, as some have argued? In this book, the ﬁrst organizational history of nineteenth-century America, Yale
sociologist Charles Perrow says no. He shows that there was nothing inevitable about the surge in corporate size and
power by century's end. Critics railed against the nationalizing of the economy, against corporations' monopoly
powers, political subversion, environmental destruction, and "wage slavery." How did a nation committed to individual
freedom, family ﬁrms, public goods, and decentralized power become transformed in one century? Bountiful resources,
a mass market, and the industrial revolution gave entrepreneurs broad scope. In Europe, the state and the church kept
private organizations small and required consideration of the public good. In America, the courts and business-steeped
legislators removed regulatory constraints over the century, centralizing industry and privatizing the railroads.
Despite resistance, the corporate form became the model for the next century. Bureaucratic structure spread to
government and the nonproﬁts. Writing in the tradition of Max Weber, Perrow concludes that the driving force of our
history is not technology, politics, or culture, but large, bureaucratic organizations. Perrow, the author of awardwinning books on organizations, employs his witty, trenchant, and graceful style here to maximum eﬀect. Colorful
vignettes abound: today's headlines echo past battles for unchecked organizational freedom; socially responsible
alternatives that were tried are explored along with the historical contingencies that sent us down one road rather
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than another. No other book takes the role of organizations in America's development as seriously. The resultant
insights presage a new historical genre.

Managerial Attitudes and Performance
Homewood, Ill : R. D. Irwin

Network, Smart and Open
Three Keywords for Information Systems Innovation
Springer This book presents a collection of original research papers addressing the relationship between information
systems (IS) and innovation. “Open”, “Smart” and “Network” are three keywords that are currently guiding
information systems (IS) innovation, enhancing IS potentialities and their ability to support decision-making processes.
The book discusses the relevance of these three new concepts in connection with technological and organizational
innovations (i.e. cloud, smart technologies and networking), and the role they play in the development of accounting
and management information systems. The book’s primary aim is to investigate how these innovations could inﬂuence
information systems (with a particular focus on accounting and management information systems) by enhancing their
information potentialities and improving accounting methodologies, performance measurement systems, data
management, information systems architectures, and external and internal reporting. The book is based on a selection
of the best papers—original double-blind reviewed contributions—presented at the 2016 Annual Conference of the
Italian Chapter of the Association for Information Systems (AIS).

Regulating Corporate Human Rights Violations
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Humanizing Business
Routledge Despite the continuous addition of regulatory initiatives concerning corporate human rights responsibilities,
what we witness more often than not is a situation of corporate impunity for human rights abuses. The Bhopal gas leak
– examined as a site of human rights violations rather than as a mass tort or an environmental tragedy – illustrates
that the regulatory challenges that the victims experienced in 1984 have not yet been overcome. This book grapples
with and oﬀers solutions to three major regulatory challenges to obligating companies to comply with human rights
norms whilst doing business, and asks; whycompanies should adhere to human rights, what these responsibilities are,
and howto ensure that companies comply with their responsibilities. Building on literature in the ﬁelds of law, human
rights, business ethics, management, regulation and philosophy, this book proposes a new ‘integrated theory of
regulation’ to overcome inadequacies of the existing regulatory framework in order to humanize business. This book
will be of interest to scholars, students, researchers, policy makers and human rights activists working in the ﬁelds of
Law, Business and Human Rights.

Intellectual Capital in the Digital Economy
Routledge This book presents a global view of digital and knowledge-based economies and analyses the role of
intellectual capital, intellectual capital reports and information technology in achieving sustained competitive
advantages in the globalized economy. Intellectual Capital in the Digital Economy reviews the state of the art in the
ﬁeld of intellectual capital and intellectual capital reports, exploring core concepts, strengths and weaknesses, gaps,
latest developments, the main components of intellectual capital, the main sections of the reports, and indicators of
each component. It presents experiences from pioneering companies and institutions in measuring intellectual capital
around the world. It incorporates an interdisciplinary and cross-sectorial approach, oﬀering a comparative view of
intellectual capital reports elaborated in diﬀerent regions of the world. This book presents case studies and
experiences on the building of intellectual capital reports in organizations. In addition, the book discusses the beneﬁts
and challenges of building intellectual capital reports in smart economies and societies. This book is of direct interest
to researchers, students and policymakers examining intellectual capital and the knowledge-based economy.
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La costruzione linguistica della comunicazione politica
Cedam

Why the Garden Club Couldn't Save Youngstown
The Transformation of the Rust Belt
Harvard University Press In this book, Sean Saﬀord compares the recent history of Allentown, Pennsylvania, with that of
Youngstown, Ohio. Allentown has seen a noticeable rebound over the course of the past twenty years. Facing a
collapse of its steel-making ﬁrms, its economy has reinvented itself by transforming existing companies, building an
entrepreneurial sector, and attracting inward investment. Youngstown was similar to Allentown in its industrial
history, the composition of its labor force, and other important variables, and yet instead of adapting in the face of
acute economic crisis, it fell into a mean race to the bottom. Challenging various theoretical perspectives on regional
socioeconomic change, Why the Garden Club Couldn't Save Youngstown argues that the structure of social networks
among the cities' economic, political, and civic leaders account for the divergent trajectories of post-industrial regions.
It oﬀers a probing historical explanation for the decline, fall, and unlikely rejuvenation of the Rust Belt. Emphasizing
the power of social networks to shape action, determine access to and control over information and resources, deﬁne
the contexts in which problems are viewed, and enable collective action in the face of externally generated crises, this
book points toward present-day policy prescriptions for the ongoing plight of mature industrial regions in the U.S. and
abroad.

Enterprise and Social Rights
Kluwer Law International B.V. Globalization has led to growing labour fragmentation and widening of gaps in social
protection. Although the enterprise is increasingly expected to be socially responsible, in actuality extreme worker
inequalities and social dumping have become ubiquitous worldwide. This volume – the ﬁrst to focus attention on the
‘theory of the ﬁrm’ as it reveals itself in today’s world from a multidisciplinary perspective – underscores the necessity
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to rebuild a new scientiﬁcally controlled paradigm that acknowledges and regulates the dimension of power in the
functioning of the organization. In their contributed essays, nineteen renowned scholars in labour law and industrial
relations rethink the ﬁrm, its conception, its value, and its regulation, analysing such aspects as the following: –
labour-management relations issues that arise when companies go global but workers remain local; – the ﬁrm as a
social construction; – the continuing necessity for collective bargaining; – concealment of the employment relationship
under the guise of self-employment; – concealment of the real employer behind ﬁgureheads and shell companies; –
social welfare eﬀects of outsourcing; – the company’s interaction with the network of suppliers and with local
education processes; – determining who actually carries responsibility towards workers; – overcoming companies’ drive
to enter the global market in response to national regulation; – realizing the notion of ‘duty of care’; – mechanisms of
participation of workers in the management of the enterprise; and – the persistent limitations that women face in the
workplace, even when worker participation is advocated. With attention to innovative developments in Germany, Italy,
Japan, and other countries, analyses include case studies of speciﬁc companies as well as case law, in particular the
European Court of Justice’s jurisprudence in matters of collective dismissals, seconded workers, and public contracts.
In their head-on tackling of the fragmentation and blurring of social responsibility in enterprise organization, these
important essays propose a view of the enterprise as a factor in a new ‘constitutionalisation’ of labour that shifts
employment protection from single legal entities to the network’s economic activity, thus realigning the legal
boundaries of the enterprise with its economic reality. As a compelling investigation of how a satisfactory
implementation of labour standards in the fragmented enterprise can be guaranteed, this book will be studied by
entrepreneurs, managers, consultants, corporate lawyers, judges, human rights experts, and trade unionists, and will
be welcomed by academics and researchers in industrial relations and labour law.

Handbook of Research on Family Business
Edward Elgar Publishing . . . this Handbook is a good example . . . for those interested in giving a more articulated and
solid ﬂavour to their research. Andrea Colli, Business History The authors have taken a lot of pain in putting this
Handbook together. As the name indicates, this is an excellent Handbook for researchers. Global Business Review The
Handbook of Research on Family Business has collected and synthesized a broad variety of topics by notable
researchers who share a common dedication to family business research. This Handbook provides a comprehensive
treatment that advances the frontiers of knowledge in family business, provoking valuable thoughts and discussion.
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The Handbook serves as both an authoritative and comprehensive reference work for researchers investigating family
enterprises. A. Bakr Ibrahim, Concordia University, Montreal, Canada Although family business research is a young
discipline it is both necessary and important. For the wellbeing and future development of our society the survival of
prosperous and passionate family business entrepreneurs is indispensable. In order to help the families in business to
better understand how to succeed with their enterprises we need qualiﬁed and updated research. This book is the
answer! Hans-Jacob Bonnier, Bonnier Business Press Group, Sweden and 6th Generation Chairman of the Family
Business Network International This Handbook is a unique compilation of the most important and the best recent
family business research. The ﬁeld has grown so rapidly that this eﬀort will be a mark for the research to follow. The
Handbook of Research on Family Business will be the reference for scholars in family business for many years to come.
It will also stimulate new ideas in research. John L. Ward, IMD, Switzerland and Northwestern University, US The
Handbook of Research on Family Business provides a comprehensive ﬁrst port of call for those wishing to survey
progress in the theory and practice of family business research. In response to the extensive growth of family business
as a topic of academic inquiry, the principal objective of the Handbook is to provide an authoritative and scholarly
overview of current thinking in this multidisciplinary ﬁeld. The contributors examine recent advances in the study of
family business, which has undertaken signiﬁcant strides in terms of theory building, empirical rigour, development of
sophisticated survey instruments, systematic measurement of family business activity, use of alternative research
methodologies and deployment of robust tools of analysis. A wide selection of empirical studies addressing the current
family business research agenda are presented, and issues and topics explored include: validation of the protagonist
role that family ﬁrms play in social-economic spheres; operational and deﬁnitional issues surrounding what constitutes
a family business; historical development of the ﬁeld of family business; methodologies encompassing micro and
macro perspectives; challenges to the orthodox microeconomic view of homo-economicus ﬁrms by highlighting the
virtues of family inﬂuence and social capital. Comprising contributions from leading researchers credited with shaping
the family business agenda, this Handbook will prove an invaluable reference tool for students, researchers, academics
and practitioners involved with the family business arena.

TALIS 2013 Results An International Perspective on
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Teaching and Learning
An International Perspective on Teaching and Learning
OECD Publishing This report presents the results of the second cycle of the TALIS survey conducted in 2013.

The Routledge Companion to Intellectual Capital
Routledge The Routledge Companion to Intellectual Capital oﬀers a comprehensive overview of an important ﬁeld that
has seen a diverse range of developments in research in recent years. Edited by leading scholars and with
contributions from top academics and practitioners from around the world, this volume will provide not just theoretical
analysis but also evaluate practice through case studies. Combining theoretical and practice perspectives, this
comprehensive Companion addresses the role of IC inside and between organisations and institutions and how these
contribute to the IC of nations, regions and clusters. Drawing on an extensive range of leading contributors,The
Routledge Companion to Intellectual Capital will be of interest to scholars who want to understand IC from a variety of
perspectives, as well as students who are seeking an authoritative and comprehensive source on IC and knowledge
management.

The Startup Owner's Manual
The Step-By-Step Guide for Building a Great Company
John Wiley & Sons More than 100,000 entrepreneurs rely on this book for detailed, step-by-step instructions on building
successful, scalable, proﬁtable startups. The National Science Foundation pays hundreds of startup teams each year to
follow the process outlined in the book, and it's taught at Stanford, Berkeley, Columbia and more than 100 other
leading universities worldwide. Why? The Startup Owner's Manual guides you, step-by-step, as you put the Customer
Development process to work. This method was created by renowned Silicon Valley startup expert Steve Blank, co-
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creator with Eric Ries of the "Lean Startup" movement and tested and reﬁned by him for more than a decade. This 608page how-to guide includes over 100 charts, graphs, and diagrams, plus 77 valuable checklists that guide you as you
drive your company toward proﬁtability. It will help you: • Avoid the 9 deadly sins that destroy startups' chances for
success • Use the Customer Development method to bring your business idea to life • Incorporate the Business Model
Canvas as the organizing principle for startup hypotheses • Identify your customers and determine how to "get, keep
and grow" customers proﬁtably • Compute how you'll drive your startup to repeatable, scalable proﬁts. The Startup
Owner's Manual was originally published by K&S Ranch Publishing Inc. and is now available from Wiley. The cover,
design, and content are the same as the prior release and should not be considered a new or updated product.

Family Business
Ownership Governance and Management
G Giappichelli Editore This manual aims to provide a consistent teaching tool with the educational objectives of the
â€œFamily Business Course: Ownership Governance and Managementâ€. At the same time it will also appeal to a
wider audience of scholars and, more generally, of readers, to enrich the knowledge of the government of family
businesses.Salvatore Esposito De Falco is Professor of Management and he is also Professor of Corporate Governance
at the Faculty of Economics, University of Rome â€œLa Sapienzaâ€.He has managed numerous ministerial research
programs as Coordinator for Global Management of Research Projects and he is the author of numerous publications in
international journals concerning corporate governance, strategic alliances and management of innovation
processes.He was visiting scholar at the Department of Management at Baruch College of the City University of New
York and at New York University Stern School of Business, as well as visiting professor at Universidad de Huelva,
Spain. Moreover, he has been guest editor for three international journals, he participated as Scientiﬁc Committee
Member in several international conferences and is Editorial Board of six journals (4 international).
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Integrated Reporting
Antecedents and Perspectives for Organizations and
Stakeholders
Springer This book critically examines the implementation and adoption of integrated reporting (IR) in organizations
and corporations. A relatively new area of policy and practice, IR has rapidly gained considerable prominence since the
formation of the International Integrated Reporting Committee in 2010. The book analyzes the outcomes and beneﬁts
as well as the shortfalls of integrated reporting. It oﬀers an introduction to the foundations of IR and a comprehensive
overview of its use through a number of detailed case studies. Lastly, it discusses the outlook for further
developments in sustainability accounting and reporting.

Corporate Governance in Russia
Edward Elgar Publishing Given the past decade of abuse of shareholder rights, corporate governance is essential for
Russia's future. In this comprehensive volume, an international group of contributors - academics, corporate
executives, government oﬃcials, policymakers, specialists from nongovernmental organizations, and legal experts examine the crucial role of corporate governance as well as the external institutions and forces that aﬀect it. Oﬀering
coverage from numerous perspectives, the contributors explore external and institutional inﬂuences on corporate
governance, its workings within corporations, and the relationships between boards of directors, managers,
shareholders, and the government. Case studies of three major companies illustrate the challenges and opportunities
involved in creating sound practices. The concluding section provides a summary of the current situation and discusses
implications for the future of Russia's corporate governance. A valuable source of information, Corporate Governance
in Russia is a must-read for business people, government oﬃcials, academic researchers, students, and all those
interested in Russia and what the future holds.
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Social Responsibilities of Business Corporations
Committee for Economic

Global Responsibilities
Who Must Deliver on Human Rights?
Routledge In Global Responsibilities, some of the world's leading theorists of ethics, politics, international relations, and
economics-including Nobel Prize winner Amartya Sen and philosopher Peter Singer-ask and answer the question: Who
must deliver on human rights?

Service Management and Marketing
A Customer Relationship Management Approach
John Wiley & Sons Incorporated "Grönroos presents the most scholarly and provocative examination of services marketing
that I have seen in our literature. This book is guaranteed to challenge company ideas on how services should be
managed and the role they play in deﬁning a company's competitive strength and proﬁtability. Grönroos continues as
one of services marketing's most original thinkers." Philip Kotler S.C Johnson Son Distinguished Professor of
International Marketing, J. L. Kellog Graduate School of Management Northwestern University "Grönroos is one of the
world's foremost experts on this topic. This new book will be eagerly read by many." Stephen W. Brown PhD Edward M.
Carson Chair in Services Marketing, Professor and Director, Center for Services Marketing Management, Arizona State
University "Service Marketing and Management is exceptionally good! It is the most comprehensive and integrative
textbook in the ﬁeld. And the real icing on the cake is its unique customer relationship management perspective to
service marketing." Jagdish N. Sheth Charles H. Kellstadt Professor of Marketing, Emory University
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Intellectual Capital
The new wealth of organization
Currency Visionary in scope, Intellectual Capital is the ﬁrst book that shows how to turn the untapped knowledge of an
organization into its greatest competitive weapon. Thomas A. Stewart demonstrates how knowledge--not natural
resources, machinery, or ﬁnancial capital--has become the most important factor in economic life. Through practical
advice, stories, and case histories, Stewart reveals how organizations and individuals can create and use the
knowledge assets they need. Dazzling in its ability to make conceptual sense of the economic revolution we are living
through, this ingenious book cuts through the vague rhetoric of "paradigm shifts" to show how the Information Age
economy really works. Intellectual Capital should be read as if the futures of your company and your career depend on
it. They do.
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